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WASHINGTON NONPROFITS

WE MAKE SURE NONPROFITS HAVE WHAT THEY NEED TO SUCCEED.

About: Washington Nonprofits makes sure
that nonprofits have what they need to
succeed. We help nonprofits learn, increase
their influence, and connect to people and
resources. We are Washington's state
association for all nonprofits.

Tom Lang

Washington Nonprofits
Program Manager
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5 Secrets of Nonprofit
Email Marketing Geniuses

* Your website: the foundation of your online presence.
* The 5 types of emails.

* The anatomy of an email marketing campaign.

* 6 email marketing mistakes to avoid.

5 secrets of email marketing geniuses.
« Action steps.

o Q&A. If you're tweeting about today’s
session, use #firespring

@jaywilk.




FACEBOOK

PRIEAM

After-School.Programs

Students who attend impeVerished and low-performing schools bengfi

YOUR WEBSITE

EVENT
REGISTRATION

Most nonprofits send visitors away to engage

instead of keeping them on their website. -
# Firespringor



8 2% of donors visit

a honprofit's website
before giving. i nonprofithub

Weébsite

THE FOUNDATION OF YOUR ONLINE PRESENCE
The 5 elements of a powerful and engaging website.

(‘ Firespring.org



The 5 elements of a powerful and engaging website.

Navigation

options

el
°

Structure
Design
Content
Functionality
Vitality

Images & headlines
that tell your story

The Education Fund's mission is to provide private sector leadership and support

1 for innovation in public education. We design and implement initiatives that involve
Dee p 4 d Ive rse the entire community in improving our schools.
content

BN WN

Functional tools that o
engage visitors

Weekly updated
news/events

5 ELEMENTS OF
AN ENGAGING
WEBSITE
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You don’t have
to choose.

ROI > Cost
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The Firespring webinar series.

EDUCATION

WITHOUT
EXPECTATION

Julie Hull

¥ hello@firespring.org

o] 877.447.8941 " Firespring‘;org




EMAIL

APPEAL
LETTER MARKETING
WORD OF
<R

BLOG POST
FACEBOOK

Firespring,ora/ LandingPages

B MY LOGO

POWERFUL, ENGAGING HEADLINE
DESCRIPTIVE SUB HEADLINE

Lorem ipsum dolaran~mana

® CALL. ouT
e CALL QuT
e CALL QuT

(3
(AU R REGISTER NOW

YOUR WEBSITE
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The Firespring webinar series.
firespring.org/webinars

WL,
Convert Supporters with
Powerful Landing Pages
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EDUCATION
WITHOUT
EXPECTATION

Julie Hull

% hello@firespring.org

o) 877.447.8941 " Firespringiorg
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EMAIL

MARKETING
BENEFITS

CONNECTING WITH YOUR
CONSTITUENTS USING
EMAIL MARKETING TOOLS

727 ™
V 4

é:m“‘w""f’ CODS;;I;t Contact’ (i CO ntaCt

AWeber ® Firespringor
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EMAIL

MARKETING
BENEFITS

| would rather have 1 email subscriber
than 100 Twitter “followers” or 50 Facebook “likes.”

" Firespringorg
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EMAIL

MARKETING
BENEFITS

Digital marketing spend will top $100B

$120,000

$100,000

Interactive
marketing

spend
(US$ millions) 990,000

$80,000

$40,000

$20,000

$0 Search marketing
2014 2015 2016 2017 2018 2019 CAGR
Emal marketing ~ $2,067  $2,266  $2466  $2665  $2865  $3067 8%
Social media  $7.518  $9,736  $11,724  $13511  $15350  $17342  18%
Display advertising  $19,801  $23,680  $27916  $31,281 $34477  $37574 13%
Search marketing $27.899  $31622 $34,995 $38470 $41890 $45386  10%

Total $57,285 $67,305 $77,101 $85928 $94,593 $103,370 12%
Percentage of all - - o -
o 24% 27% 30% 32% 33% 35%
Source: Forrester Research Interactive Marketing Forecasts, 2014 To 2019 (US)
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Emails every nonprofit
should consider sending




TYPES OF DRIP CAMPAIGNS

TOP-OF-MIND
DRIPS

Top-of-Mind drips help keep your
leads engaged with your company
throughout the sales process.

COMPETITIVE
DRIPS

Competitive drips target your
competitor’s customers with the

Jay
Wilkinson

henefits of switching to your product.

BENEFITS, EXAMPLES, AND BEST PRACTICES s
FOR NURTURING YOUR LEADS =4 |

EDUCATIONAL
DRIPS

Educational drips provide relevant
product information to prospects fo
prepare them for purchase.

PROMOTIONAL
DRIPS

Promotional drips entice prospects
with limited-run promotions and
special pricing offers.

OPEN?

Automated emails get 119%
higher click rates than
broadcast emails. (Epsilon)

RE-
ENGAGEMENT
DRIPS

Re-engagement drips are designed
to win back the interest of your
colder leads.

TRAINING
DRIPS

Training drips can be used for new
clients or internally use to move
readers through a training program.

Corporation



Emails every nonprofit
should consider sending




THE ANATOMY

OF AN EMAIL MARKETING NEWSLETTER
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THE ANATOMY
OF AN EMAIL

MARKETING Your website.
CAMPAIGN

campaigns

T

Lincoln

Your email template.

PRESENTED BY
FIRESPRING

View Online Share t 74 n ﬁ

o

Lincoln

presented by Firespring

Dear Jay,
Ignite Lincoln 9 tickets on sale NOW!

Teaching, classical music, joumnalism and space law (yes, space law) are just a few of
> topics your fellow Lincolnites will be talking about at Ignite 9 on August 17
nd then get your tickets, because this is an event y
won't want to miss.

BUY TICKETS

Know an awesome nonprofit?
As always, 100% of our event proceeds go back to local nonprofits. This year,
one is guaranteed to walk away with $8,000. Nominate ing nonprofit in

life.

So what's Ignite Lincoln all about?

A

Lincoln
In more words: Ideas and interests. Pursuits and philanthropy. Stories and hobbies. Every year, Igr 1201 Infinity Ct.
Lincoln, NE 68512

In a word: Passion.

Lincoln celebrates passion by giving 15 brave souls 5 minutes and 20 slides to talk about
This email was sent 10 plylerjm@gmail.com

their passion. We also celebrate our passion for community by giving away the event's proceeds | To ensure that you continus ¢ g our em

Jay

Ll “
Wilkinson five local nonprofits. Gatthis a5 fapand? Sian up.



THE ANATOMY
OF AN EMAIL

MARKETING
CAMPAIGN

View Cnline Share this:

i B

Liincoln Personalized emails generate 6x
higher revenue than non-
personalized emails. (Experian)

peesented by Firespring

Dear Jay,
Ignite Lincoln 9 tickets on sale NOW!

Teaching, classical music, joumnalism and space law (yes, space law) are just a few of
the topics your fellow Lincolnites will be talking about at Ignite 2 on August 17. Check
= other talks, and then get your tickets, because this is an event y

Couy nekeTs>

Know an awesome nonprofit?

As always, 100% of our event proceeds go back to local nonprofits. This year,
one is guaranteed to walk away with $9,000. Nominate a deserving nonprofit in

yvour life.

r’—\/‘_\\

Y

Lincoln

1201 Infinity Ct.
Lincoln NF 6R512

- : Certified
This email was sent %0 plylerim@agmail.com. —

. . : 5 - [ [}
To ensure that you continue receiving our emails, please sdd us to your 3ddress book or safe list. ' Flres rln .
Jay mansge your preferences | opt out .Org

Wilkinson Got this as a forward? Sign up to receive our future emails. Sorporaion




THE ANATOMY
OF AN EMAIL

MARKETING
CAMPAIGN

Wilkinson

" Firespring Home  Audience Campaigns Response

CONTACTS

Groups
GROUPS

REGULAR TEST
SEGMENTS
CONTACT FIELDS
FORMS

Group name =

IMPORTS

Board Members
Volunteers

Donors

Automation

Create groups.

Opt-out contacts

Help Account

Error contacts

U

# Firespring.os ®

Certified
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THE ANATOMY
OF AN EMAIL

MARKETING Import or add to your list.
CAMPAIGN

' Firespring Home Audience Campaigns Response Automation Help Account

CONTACTS

Groups / Donors: Local
GROUPS

ERROR (1) OPT-OUT (1)

ACTIVE (80)
SEGMENTS —

" Firespring Home Audience Campaigns Response Automation Help  Account
CONTACT FIELDS

FORMS Import new contacts

Email -

L jane.smith@firespring.or
Important!

Permission-based emall Is about keeping In touch with people who value your organization, not

— . . . delivering unwelcome Inbox surprises.

[ john.doe@firespring.org

Rented and purchased lists are not allowed. You can only upload a contact list If everyone on that

list has elther asked to recelve emalls from you or has had a clear relationship with your

organization (as a customer, employee, or volunteer, for example) In the last 18 months. If you have

|:| R . R R contacts who were added earller than that, you must have emalled them at some point within the
julie.hull@firespring.org last 18 months to keep them on your list.

] j.wilk@firespring.org
Drag and drop to upload

.xls, .xIsx, and CSV formatted. Additional import tips

[] jenny.johnson@firesprin

L matt.hopper@firespring.
If this list includes contacts who are already in your audience, how should we handle them?

® Update thelr records with Information from this Import {odd and update)
O Leave them alone (add only)

Should we scan this import for contact updates that should trigger a field change workflow?

O YYes, trigger fleld change workflows from this Import when appropriate (Your Import may take
longer to complete)

Certified

#? Firespring oz ®

Wilkinson _—




THE ANATOMY
OF AN EMAIL

MARKETING
CAMPAIGN

(‘ Firespring Home Audience Campaigns Response Automation Help  Account

L= Annual Appeal #
= - ; s (N  Proview | Sond st Jf Boviow & Son |
The Place To Learn  Show templates

Columns Backdrop Template HTML

1. Select layout.

" Firespring Home Audience Campaigns Response Autc ation

Start with great design, any way you please . . 2. Create.

Images

Follow

Blank templates NEW! Code your own Template gallery

GIVE BACK TO YOUR
COLLEGE EDUCATION

Browse our mobile-optimized Template gallery

These readymade desligns are responsive and customizable for your brand.

RETAIL DESIGNER SPOTLIGHT
?&%%’L [+ TAYLOR SCHENA

Here's Ise we
think you'll enjoy.

GIVE BACK TO YOUR ALMA MATER

Incorporating a video into your email design is not
only a great way fo increase engagement (by as
much as 300%!). it's also a surefire way to connect
. alumni back to their time on campus and promote
Deslgner Spotlight: Taylor Schena The Nurturing Series Collection the positive feelings that lead to more donations

WELCOME
SERIES

YOUR = LDGD

DONATE NOW

¥y 0O O

Certified

Jay " Firespringorg

Wilkinson
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THE ANATOMY
OF AN EMAIL

MARKETING
CAMPAIGN

3. Proof and send.

Help  Account

" Firespring Home Audience Campaigns Response Automation

Annual Appeal #

The Place To Leamn

Choose recipients | ponars

Start typing to add a group, an Individual, or a saved segment.
[ Exclude an audience segment

GIVE BACK TO YOUR
HQUALEGE FD UGN Enter a subjectline  Give back to your college education.

Spiit testing Is a great way to iry variations of a subject line to determine which works best.

Switch to Split test

Enter preheadertext  Help us reach our goals this season.

Add preheader text that will display for some reciplents In thelr inbox preview.
Use It to tease emall content and encourage opens.
Maxdmum of 75 characters.

Sender name Honprofit Universitﬂ

|:| Make this the default sender name

FORMAT

l HTML jrecommended) T Sender email university@nonprofit.org

SIGNUP FORM [] Make this the default sender emal

[ Your Default Signup Form - Your Sender and Reply-to emall address must be working, monitored mallbaxes In order to comply
with federal regulations.

GOOGLE ANALYTICS (] Set a separate reply-to email address. By default, we use your sender email
ADD GOOGLE ANALYTICS address.

Certified

2 Firespring.ors ©

Jay
Wilkinson




THE ANATOMY
OF AN EMAIL

MARKETING 1. The response.
CAMPAIGN

Help  Account

" Firespring Home Audience Campaigns Response Automation

Annual Appeal

Response as of Aug 6, 2017 148 pm

2. Drill down.

Your response Overview Opens Clicks Shares New sign-ups Opt-outs Split Test

Help  Account

" Firespring Home Audience Campaigns Response Automation

Annual Appeal

Your response Overview Opens Clicks Shares New sign-ups Opt-outs Split Test

... 34 Individuals clicked the links In your malling.

Filtered by: All links (41 total clicks, 34 unigue clicks)

GIVE BACK TO YOUR

GOLLEGE EDUCATION First Name Last Name Email 7 & Domain When
Julie Hull julie.hull@firespring.org Aug 1, 2017 12:17 pm
John Doe john.doe@firespring.org Aug 2, 2017 3:09 pm
Jane Smith jane.smith@firespring.org Aug 3, 2017 9:25 am

@ 01% AOL
o 1.0% Yahoo! Mail GIVE BACK TO YOUR

@ oon oaskcan COLLEGE EDUCATION
9 39.3% Unknown " Fil'espl'ingiorg mg

Wilkinson




EMAIL NEWSLETTER
MISTAKES TO AVOID
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EMAIL

NEWSLETTER

MISTAKES TO AVOID

NOT USING AN ESP (email service provider)
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EMAIL

NEWSLETTER

MISTAKES TO AVOID

@ NOT KNOWING YOUR AUDIENCE

BANANA REPUBLIC

30% OFF

ENDS 6/17

SHOP SPECIAL SAVINGS:

" Firespring.org



EMAIL

NEWSLETTER

MISTAKES TO AVOID

@ TOO MANY GRAPHICS

) Outlook Today - Microsoft Outlool s
- 3dNew v 4 Yisend/Receive ~f

g acd Emad 2 Acd Cese | EfyMerk o

put And he
Folder List :
All Folders

+ || Inbox (7)
+ | Inbox | FIRESPRING
%1 [ Inbox | JCW

All Mail

Receipts
Work

Manage labels
Create new label

-1 Sent

Certified

# Firespringors
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EMAIL

NEWSLETTER

MISTAKES TO AVOID

@ BLOATED CONTENT

" Firespring.org



EMAIL

NEWSLETTER

MISTAKES TO AVOID

USING A SET SCHEDULE

MY ONLINE MARKETING CONTENT PLANNING CALENDAR

= o = ’ ARt

Certified

# Firespring.os G
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EMAIL

NEWSLETTER

MISTAKES TO AVOID

HAVING A WEAK “WELCOME"LETTER

|
et o)

: File Edit View Inset Format Tools Actions Help
GoodHeadlineOT-CondBe -

[ To,.. ] | iay. wilkinson @firespring. org

e |

Subject: | Mewsletter

Dear Subscriber,

Thank you for signing up for our email newsletter. We can't wait to share what's
going on at our great organization.

Blah, blah, blah...
Blah, blah, blah...

]

layne Jones
Executive Director

Coalition for Better Nonprofit Websites
120 Infinity Court | Lincoln, NE 68512

Certified
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SECRETS OF EMAIL
MARKETING GENIUSES
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SECRETS OF
EMAIL
MARKETING
GENIUSES

@ EVERY SUBJECT LINE IS RELEVANT & COMPELLING.

The Opening Line

Examples that generated 10x+ opens:

Subject: Giving back has never looked so good.

Subject: Take two minutes to change the world.

Subject: How to make a better place.

Be specific - Be interesting « Be relevant « Be brief

CCCCC



Wilkinson

SECRETS OF

EMAIL

MARKETING
GENIUSES

EVERY MESSAGE COMES FROM A REAL PERSON.

Monthly Email Marketing Newsletter

Jay Wilkinsor{znewsletter@myorganization.org

tome |+

Helle Jay Wilkinson,

Thank you for subscribing to our monthly email marketing newsletter. We send
timely updates and information about our organization on the first and third

Wednesday of every month. We are excited to keep you up to date on all of the

exiting things going on and look forward to sharing all of the great ways we are
changing the world one constituent at a time.

blah, blah, blah...

Click here to Reply or Forward

Certified

# Firespring.os G
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SECRETS OF

EMAIL

MARKETING
GENIUSES

EVERY MESSAGE IS MOBILE-FRIENDLY.

MARKET SHARE: 2017

® Desktop @ Mobile & Webmail

Certified
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SECRETS OF

EMAIL

MARKETING
GENIUSES EVERY MESSAGE HAS A SPECIFIC

AND SINGULAR CALL TO ACTION.

= Fwd: Economic Stimulus Package - Message (HTML)

@) a0s

~| Me

3 = Find
a E g x e *‘ l:i= % &, safe Lists - . 2 Fin
— : 2 Related ~
Reply Reply Forward || Delete Move to Create Other Block [ Not Junk Categorize Mark as

to All Folder= Rule Actions~ || Sender - Unread b Select -
Respond Actions 1| Junk E-mail (F] Options (F] Find

John McCain [john @johnmecain. com] : Tue 2/3/2009 9:05 AM
To: Harrison, John
Cc
Subject: Fuwd: Econamic Stimulus Package

Dear McCain Supporter,

Yesterday, the Senate began debate on an economic stimulus package that is intended to
get our economy back on track and help Americans who are suffering through these difficult
times. Unfortunately, the proposal on the table is big on the giveaways for the special -JOin me and say no
interests and corporate high rollers, yet short on help for ordinary working Americans. | %

cannot and do not suppor the package on the table from the Democrats and the Obama to the StlmUlUS paCkage
Administration. Qur country does not need just another spending bill, particularly not one that
will load future generations with the burcden of massive debt. We need a short term stimulus

bill that will directly help people, create jobs, and provide a jolt to our economy. SIGN THE PETITION

| believe we need to evaluate every bit of spending in this stimulus proposal with one
important criteria - does it really stimulate the economy and help create jobs - if the answer is
no, it does not belong in a so-called stimulus package. Furthermore, the stimulus must
include significant direct relief to American workers in the form of payroll tax cuts and programs to help homeowners keep their homes. Finally, we
need an end game to this stimulus so that when our economy recovers, these spending programs do not remain permanent and saddle our
children with a skyrocketing national debt.

| appreciate the discussions President Obama is having with my Republican colleagues. but the time for talking has come to an end and we must
now begin some serious negotiation. But as of yet, Republicans have not been given the opportunity to be involved. The House of
Representatives passed a stimulus bill without a single Republican supporting it. In the Senate, the Democrat leadership is trying to jam the
existing proposal through regardless of reservations from a number of members. With so much at stake, the last thing we need is parisanship
driving our attempts to turn the economy around.

| have long been a fighter against wasteful spending in Washington and long an advocate for a balanced budget - that will never change. | realize
we face extraordinary challenges with our economy today, but that is not an excuse for more irresponsibly from Washington. | hope you will join
me in saying no to this stimulus package as it currently exists by signing this petition.

Jo 1 _

John McCain
Chair, Country First PAC

Sincerely,

SIGN THE PETITION

Certified
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SECRETS OF

EMAIL

MARKETING
GENIUSES

#5

EVERY MESSAGE IS MEANINGFUL,
MAKING RECIPIENTS FEEL LIKE “INSIDERS”

CCCC



SECRETS OF

EMAIL

MARKETING
GENIUSES @ EVERY MESSAGE IS MEANINGFUL,

MAKING RECIPIENTS FEEL LIKE “INSIDERS”

“Your newsletter isn’t really
about getting people to read
your articles. Your newsletter is
actually about -
delivering joy to

your donors

repeatedly.”

The ART... —Tom Ahern

The SCIENCE... TOM AHERN

The SECRETS...




‘/ Action Steps

S ELEMENTS

ROI COST
SUBJECT LINES
MESSAGE
MOBILE FRIENDLY
CALL TO ACTION
EMAIL SUBSCRIBERS INSIDERS
FIRESPRING




THANK YOU TO

AN

WASHINGTON NONPROFITS

WE MAKE SURE NONPROFITS HAVE WHAT THEY NEED TO SUCCEED.
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Online Fundraising
Best Practices for

Nonprofits

5 Trends Shaping a
New Reality for
Nonprofits

Keep Learning With Us

Education without expectation « firespring.org/webinars

How to Avoid
Fundraising’s Quiet
Killer: Donor Attrition

Be Found: The Secrets
of SEO for Nonprofits

%ﬁ Crowdfunding 101

It’s a New World-
How to Cultivate
Your Community
Online

The Power of
Blogging & Thought
Leadership for
Nonprofits

Julie Hull

¥ hello@firespring.org
7 877.447.8941

5 Secrets of Email
Marketing Geniuses

Convert Supporters
@ with Powerful
Landing Pages

@ Online Tools that Help
Nonprofits Learn,

Listen & Engage

Social Media 101
for Nonprofits

Beyond the RSVP-
@ Crowdfunding for

Special Events

Creating a Vibrant
Culture in Your
Nonprofit

Advanced
- Crowdfunding
® Strategies

Boost Your
Fundraising with
Multi-Channel
Marketing

L Pave the Way to
A== a Successful

y I
O—O #GivingTuesday
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Preferred Member
Website Program

WASHINGTON NONPROFITS

WE MAKE SURE NONPROFITS H

B ‘ for ou to lveWasingt
' Nonprofits + Firespring for.

firespring.org/washingtonnonprofits




Firespring solves a problem

.-*",f,; nonprofit hub

The average nonprofit
rebuilds their website

every 2 to 2 /2 years.

The result of
always trying
to “do more
with less”

" Firespring org
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SUPPORT
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TEMPLATES



Special Offer for Members

Basic Plan

Stunning responsive website
with fundraising tools.

MONTHLY

$89

INCLUDED SERVICES TO
CUSTOMIZE YOUR SITE ($550 VALUE

Color Customization
Mission-Specific Stock Photography (5 Images)

INCLUDES

Event Calendar
Unlimited Fundraising Campaigns
Integrated Payment Processing*
Responsive Design Theme
Live Phone Support
Content Management
Expandable Website Structure
Landing Page Templates
SEO DIY Management Tools
Newsfeed
Site Analytics & Statistics
Site Hosting
Fundraising Bootcamp
NonprofitHub.org Premium Access
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Jay
Wilkinson

Premium Plan

Essential nonprofit tools integrated into
a stunning responsive website.

MONTHLY

$129

INCLUDED SERVICES TO
CUSTOMIZE YOUR SITE ($95Q VALUE)

Color Customization
ission-Specific Stock Photography (§\Images)
Custom Email Stationery

EVERYNJNG IN THE BASIC PLAN PL

Event Registration

Email Merketing
(5k subscribers & unlint¥gd messages)

Integrated Shopping Ce
Group Management

Professional Add-On Services

$1,599
$1,899

Content Migration (30 Pages)
Site Structure Consultation

Reduced pricing made possible through
grants provided by the Firespring Foundation.

v

v

Three months free service.

15% off list price for professional add-on services.

Complimentary professional customization services

($550 or $950 value).

Reduced fees on the Deposit a Gift by Firespring
crowdfunding platform. (Members are automatically
eligible for the lowest fees offered by Deposit a Gift).

Subscription to Nonprofit Hub University.

It would cost more
than $50,000 plus
a full time person

year over year to
build and maintain
all of this yourself.
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" Firespringorg

Learn why Washington Nonprofits
recommends Firespring’s nonprofit
website platform.

We've teamed up to bring affordable website options to your organization.

GET MY FREE DEMO SITE

— Washington Nonprofits is thrilled to announce we've partnered with
& Firespring.org to provide state-of-the-art websites and online tools. In
addition to significant savings and unlimited technical support, this

WASHINGTON NONPROFITS 3 3 s . s .
partnership allows your organization to activate online promotions, enhance

communications, increase registration and decrease administrative and
communication costs.

Firespring.org offers Washington Nonprofits members:

v A branded responsive website that adapts to mobile devices.

V' An easy-to-use web interface to make changes in minutes, not hours.
v Event management to support online registration for events.

v Enhanced fundraising pages and crowdfunding tools.

Vv Integrated payment processing and seamless online giving experience.
v/ Unlimited live support and a money-back guarantee.

“A website is a nonprofit’s front door to its community, donors, volunteers and funders.
Washington Nonprofits is partnering with Firespring to make sure that every nonprofit
in Washington has access to an affordable, high quality website that supports its

mission. We are excited to bring Firespring’s deep knowledge and practical resources to

you, our members.”

Nancy Bacon

Washington Nonprofits Director of Learning & Engagement
o P 9 929 Certified
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TRY US ON FOR
SIZE TODAY

Not a member?

Visit washingtonnonprofits.org/membership
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Firespring is here to help you
kick butt & take names

on #GI¥IN  TU ESDAY.
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Free #GIRVINGTUESDAY eBook

Black Friday. Cyber Monday. ¢

#GI¥INGTUESDAY

November 28, 2017
e
¥ Yy

Are you ready to knock out your most successful giving day ever?

HOW TO

TAKE NAMES ON

Yes!

I want to raise more money and expand my

reach this #GivingTuesday.
First Name 2=
Last Name
In this free eBook. you'll learn how crowdfunding can help you Email
run a rock solid #GivingTuesday campaign that:
Phone

+ Mobilizes your community and creates brand ambassadors.
Organization
+ Prepares you for a wildly successful #GivingTuesday.

+ Sets you up to kick off your year-end appeal.

KICK BUTT & TAKE NAMES
v Supports your ongoing fundraising strategy.

Done right and with thoughtful preparation, #GivingTuesday is
a fundraising game-changer. Let’s win it.

firespring.org/kickbutt
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#GI¥INGTUESDAY Webinar Series

Education without expectation

Julie Hull

Education Manager

N hello@firespring.org
J 877.447.8941

Pave the Way to Convert Supporters
dk = aSuccessful @ on #GivingTuesday
O—O #GivingTuesday with Powerful

Landing Pages

#GivingTuesday
Social Media 101 Before, During and
for #GivingTuesday After—Your 9-Week

Success Plan!

How to Leverage

I Blogging &
Iﬁ Thought
Leadership for
#GivingTuesday

Avoiding Donor
Attrition after
#GivingTuesday

VIEW THE RECORDINGS:
firespring.org/gt-2017-webinars
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Let’s connect on Linkedin.
Linked in

Jay Wilkinson
Geek with social skills | Entrepreneur | Angel
Investor | Author | Firespring CEQ

Lincoln, Nebraska | Marketing and Advertising

Current Firespring, Launch Leadership
Foundation, Prosper Lincoln

Pravious PaymentSpring, Cornerstone Print &
Marketing, AlphaGraphics of Nebraska

Education Massachusetts Institute of Technology -
Sloan School of Management

Recommendations 12 people have recommended Jay

Web Firespring
Cornerstone Print & Marketing
NE Angels

Jay’s Posts & Activity

This is Why Facebook Is Treating
Us As Fools

Jay shared

How to Talk to Your Constituency
m - Nonprofit Hub
Jay shared

Why We Keep Doing Things That
Are Bad for Us

Jay shared

My personal story: Why ...
Jay Wilkinson on LinkedIn
October 12, 2016

See 2 more posts
See all activity

Summary

Early in life, Jay Wilkinson learned he was unemployable and committed to being an entrepreneur.
Before graduating from college, he started 8 businesses, most of which failed miserably. He
eventually caught on, and in 1986 helped launch Campus Connection magazine in NYC which
ultimately expanded more than 350 campuses.

After selling the magazine in '92, Jay moved back to Nebraska to open an AlphaGraphics printshop
which subsequently broke the record for the 350-store franchise as the fastest to reach $1MM in
annual sales. Today, the printing company is listed by Printing News magazine as the largest largest
rapid-response printshop in America.

In 1996, Jay and his team launched a website design division which eventually landed the
Backstreet Boys Band as a client. They knew from that peint on, they'd always "Want it That Way"
and in 2001, spun-off the division as a separate company.

Today, Firespring has more than 250 team members and thousands of clients all over the world. It
became the first Certified B Corp in Nebraska in 2014 and was named by Inc. Magazine in 2016 as
one of America's "50 Best Workplaces.”

IENAVALL

Jay
Wilkinson

" Firespringorg

Julie Hull

Education Manager

hello@firespring.org ;
877.447.8941
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